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THE OFFICIAL PUBLICATION OF GREATER MANCHESTER CHAMBER OF COMMERCE.

The quarterly magazine provides more insight into the Greater Manchester business scene than ever before,
with in-depth features on key sectors, regional updates and interviews with leading figures.

It will also keep you up to date with major Chamber events and news, as well as helping you make the most
of your Chamber membership.

With over 4800 members and thousands who read the magazine online. The Business is the best way to tap
into the North West’s thriving business community.

FREQUENCY: QUARTERLY, 4 EDITIONS A YEAR: SPRING, SUMMER, AUTUMN, WINTER
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bBusiness

ABOUT GM CHAMBER

o Established in 1794, we're the UK's largest Chamber of Commerce
o We have 4800 members who collectively employ 350,000 people - around one-third of Greater Manchester's workforce.

The Chamber is an independent, not-for-profit private company and its aim is to support businesses and help
create the best climate for the region to prosper. This is achieved by ensuring that those taking decisions on
key issues such as transport, taxation and business regulation hear the voice of our members. The
representation of our members’ views is central to the work of the policy team at the Chamber; these views
are gathered in a range of ways including our local councils, policy committees, sector councils, the main
Chamber council, focus groups, meetings with politicians and consultations.

The Chamber also offers a range of networking forums across Greater Manchester, free as part of
membership, plus a variety of other events and services designed to benefit specific sectors or organisations
and help businesses to grow.
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Member Companies by Location
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content

The chamber magazine will be a voice for the Chamber and its members will reflect the modern nature of
the GM business community. All 10 boroughs will be featured every issue

CONTENT

PROPOSED EDITORIAL

Big Interviews with GM Leaders:

Tech
Property
People
Finance
Marketing
Arts
Culture
Travel.

GM Business case studies, 60 second pitches, previews & coverage of Chamber Events. The aim is to deliver
“common sense” business advice to businesses across the GM community.

COMMERCIAL

e 4issuesayear
80 pages per issue
3 cover positions per issue - Inside Front Cover, Inside Back Cover and Outside Back Cover
1x 6 page “bound in” insert per issue on good quality stock
1 x sponsored round table per issue covered over 4 to 6 pages of editorial
Well produced & very easy to navigate sections delivering great content. This means lots of great
advertising positions in relevant sections
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At hansgrohes Water Studio in London, we gathered a
delightful cross-section of experts from the world of
hospitality that included designers, consultants, end users
aocua san and brand engineers to discuss the wonderful subject of the
w perfect hotel room. As with workplace, the hotel sector is

. experiencing greater change and challenges than at any time
. in recent history.
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\ Publication dates Reach
| JAN APR JUL OCT 2018 4800 GM businesses

\ Sizes Single insert | 2-3inserts | 4inserts Description

Inside Front £1,620 £1,485 £1,350
Inside Back £1,530 £1,403 £1,150
Outside Back £1,620 £1,485 £1,350

DPS £2,340 £2,415 £1,950 To run early in each issue

1/2 DPS £1,380 £1,265 £1,150 Placed beneath relevant editorial

Full Page £1,320 £1,210 £1,100 Sector or prime position

Half Page £690 £633 £575 Vertical or Landscape

Quarter Page £363 £330 £300 New Member advertisements

Third Column £420 £385 £350 Words, picture, logo & contact info

QES Sponsorship £1,980 £1,650 £1,500 Quarterly Economic Survey
Includes Full Page and branding

Loose Inserts Subject to weight and paperstock

6 Page Bound Includes printing and insertion
Insert 6 x sides of visible space

Round Table 1 round table per issue

One MIX host. Two sponsor places
7 invited guests

6 pages of branded editorial
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ADVERT PRINT SIZES

DOUBLE PAGE
SPREAD

Trim 297mm x 460mm
Bleed 303mm x 466mm

FULL PAGE

Trim 297mm x 230mm
Bleed 303mm x 236mm
Type Area 270mm X 210mm

HALF PAGE
(VERTICAL)

Trim 297mm x r1o0mm
Bleed 303mm x 116mm
Type Area 27o0mm x gomm

All files to be supplied as composite CMYK PDFs

All images contained within the PDF must be high
resolution (300dpi recommended), CMYK format
(if colour)

Where necessary a minimum bleed area of 3mm
must be contained within the file

No Colour Management, ICC profiles or Lab
colours should be embedded within the PDF

hspec

HALF PAGE
(HORIZONTAL)

Trim 140mm x 230mm
Bleed 146mm x 236mm
Type Area 120mm x 210mm

6 PAGE ROLL-FOLD
Trim 140mm x 230mm
Bleed 146mm x 236mm

Type Area 120mm x 210mm

FRONT

Page 1 - 227mm
page 2 - 216mm
Page 3 - 214mm

BACK

Page 1 - 214mm
page 2 - 216mm
Page 3 - 227mm

When supplying/designing adverts which are double
page spreads, please consider that some part of advert
made be obscured (lost) in the binding process.

The best option is to keep type and images away from
the gutter (spine). If possible.

Copy date is 1st of the month, prior to publishing issue.
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rest person to speak to

CONTACT DETAILS

For more information about Greater Manchester Chamber of Commerce, go to www.gmchamber.co.uk

Gary Williams Sales Director

T 0161946 6262 M07792 621862 E gary@outthereevents.com / gary@mixinteriors.com
W outthereevents.com / mixinteriors.com.
Unit 2 Abito, 85 Greengate, Manchester M3 7NA

Jim Pendrill Editor
T 01625520502 M 07787 100484 E jimpendrill@gmail.com
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